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STATE OF INDIANA 
 

INDIANA UTILITY REGULATORY COMMISSION 
 

VERIFIED PETITION OF DUKE ENERGY INDIANA, 
INC. FOR APPROVAL OF A VOLUNTARY GREEN 
POWER AND  CARBON CREDIT RIDER, INCLUDING 
ALTERNATIVE REGULATORY PLAN PURSUANT TO 
IND. CODE§ 8-1-2.5-1, ET SEQ. 
 

) 
) 
) CAUSE NO. 44283 
)  
) 
        

GOGREEN AND CARBON OFFSET 
 ANNUAL INFORMATIONAL FILING 

 
Pursuant to the Settlement Agreement filed in Cause No. 44283 and approved by 
Commission Order dated July 3, 2013, Duke Energy Indiana, Inc. (“Duke Energy 
Indiana”) makes its annual informational filing for the 2013 calendar year in this 
proceeding. 

A. GoGreen 

1. Number of active GoGreen Residential customers by month:   
 2013 Total Customers 
January 1,309 
February 1,304 
March 1,310 
April 1,322 
May 1,341 
June 1,359 
July 1,370 
August 1,370 
September 1,381 
October 1,386 
November 1,401 
December 1,411 

 
2. Number of Residential blocks of GoGreen sold per month: 

    
2013 

Monthly 
Blocks 

Total 
Cumulative 
Blocks 

January 4,065 4,065 
February 7,9671 12,032 
March 7,993 20,025 
April 8,039 28,064 
May 8,090 36,154 
June 8,128 44,282 
July 8,159 52,441 
August 8,313 60,754 
September 8,337 69,091 
October 8,368 77,459 

                                                 
1 The February price reduction from $2 to $1 per block effectively doubled the blocks supported for most 
current subscribers that opted to keep their same billing rate.   
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November 8,414 85,873 
December 8,441 94,314 

*Note:  One Block = 100 kWh or one tenth of a REC. 
 
3. GoGreen revenues billed:  $90,750 

*Note:  Year end net revenues includes arrears and cancelation 
adjustments.   
 

4. REC expense:   
2013: REC Acquisition Cost of $1.50 per REC for 11,500 Wind RECs  
  

5.  GoGreen Marketing Costs by major category: 
  Marketing Costs:  $18,596 

Administrative costs including labor and call center:  $5,223 
*Note: GoGreen is not subsidized by non-participating customers. The 
2014 Rate change from $1.00 to $0.90 per block will require additional 
costs including IT labor costs estimated at 70 hours and marketing costs to 
update collateral 
 

6.         GoGreen Summary of program activities, results and observations: 
In 2013, new enrollments increased 11% over 2012, with 226 new 
customer enrollments compared to 203 in 2012. In February 2013, the 
Program price for green power was reduced by fifty percent from $2 to $1 
per block which effectively doubled the value of blocks supported by most 
current subscribers since they opted to stay with their current billing 
amounts.  While this almost doubled the RECs supported by current 
subscribers, the price reduction did not attract a significant number of new 
enrollments compared to the previous year. Overall, there was a positive 
growth trend in net month end participation for the year. Monthly 
participation showed a net increase of 8% for the year which is higher than 
the 1% increase in 2012.  The positive trends can be attributed to the price 
reduction combined with marketing activities that effectively built loyalty 
with current subscribers and reached new subscribers.  
 
For current subscribers, a quarterly e-newsletter was distributed to 
highlight topics on renewable energy, share program updates, and gather 
customer feedback.  A customer satisfaction survey was issued in the last 
quarterly e-newsletter. Subscribers also received semi-annual Thank you 
letters describing the program generation and benefits.  
 
To reach new subscribers, Duke Energy’s green power educational video 
was promoted via YouTube advertisements. YouTube ads over five weeks 
generated 8,647 views of the video and over 175 clicks from the video to 
the GoGreen Web pages. In the spring and fall campaigns, effective low 
cost channels were leveraged to promote the program at the new lower rate. 
Marketing activities included bill inserts, online banner ads, and emails to 
customers in Duke territory.   
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7. Description of contractual arrangements with large commercial and 
industrial Green Power customers: 
There were no large contractual arrangements during 2013.   

 
9. Green Power generated and delivered as of Dec. 31 2013: 
 From January 1st through December 31, 2013, approximately 9,431,400 

kWh of Green Power associated with GoGreen’s purchased RECs was 
generated and transmitted to the public. 

 
Since 2006, 38,601,200 kWh of Green Power associated with GoGreen’s 
total purchased RECs was generated and transmitted to the public. 

 
     10. Calculation of CO2 offsets from blocks of Green Power as of Dec. 31, 

2013: 
From January 1st through Dec. 31, 2013, the Company estimates the 
program led to CO2 offsets of 8,874.95 tons of CO2. 

 
   11. Green Power generation location:  

Rail Splitter Wind Farm, LLC located in Hopedale, IL  
 

12.  Suppliers of REC purchase:  
 Rail Splitter Wind Farm LLC 

    
13.  Quantity of REC purchase: 

   11,500 National Wind RECs   
REC Acquisition Cost - $17,250 plus commission   

   Price per REC: $1.50  
Copies of Green-E Attestation documentation available upon request. 
 

14.    Estimated sales in the future period, in kWh for GoGreen: 
2014 Estimates: 8,500 blocks per month or 102,000 blocks per year  

 
15.    Forecasted costs of RECs per kWh, including those in inventory: 
   REC cost: Recent quotes indicate $1.50 for regional wind RECs and $8.00  

for Indiana wind RECs, which was significantly more expensive. 
*Note REC costs increased from $0.80 to $1.50 from 2012 to 2013. 

 
16.    Marketing Plans: see Attachment A.    
 
17. Average Green Power program costs: NREL no longer provides this 

data but the national average for the most recent data available was $1.67 
per 100 kWh with a range for utility programs of $0.14 to $6.50 per 100 
kWh (NREL’s report “Green Power Marketing in the United States: A 
Status Report (2010 data) P. 28.)   
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B. Carbon Offset Program  

This program terminated in September 2013 pursuant to the Order in Cause 
No.44283 with Carbon Offset customers being folded into GoGreen.  

 
1. Number of active Residential Carbon Offset customers by month:   

The customers participated through closing of program in August and those 
customers were then transferred to GoGreen. 
 
 2013 Total Customers 
January 24 
February 24 
March 24 
April 25 
May 25 
June 25 
July 25 
August 25 
September 0 
October 0 
November 0 
December 0 

   
 
2.  Number of blocks of Residential Carbon Credits sold per month:   
       

   2013 Monthly 
Blocks 

Total Cumulative 
Blocks 

January 67 67 
February 67 134 
March 67 201 
April 69 270 
May 69 339 
June 69 408 
July 69 477 
August 69 546 
September 0 0 
October 0 0 
November 0 0 
December 0 0 

 
  *Note:  One Block = 500 lbs of carbon   
 
3.  Carbon Offset contributions billed for 2013: $2,184  

 
4.  Marketing Costs by major category  
  Marketing and campaign costs:  $368 
  Administrative costs including labor and call center: $623 
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5.    Summary of Carbon Offset program activities & results: 
  Duke Energy Indiana has maintained and supported the Carbon Offsets 

program with low cost channels until the closing of the program in August 
2013 due to low participation.  The program was merged into GoGreen 
Indiana.    
 

6. Description of contractual arrangements with large commercial and 
industrial Green Power and Carbon Credit customers: 
There were no contractual arrangements with large customers in 2013.    
 

7.  Carbon offset project location:   Midwest region landfill gas. 
 

   8. Suppliers and costs of Carbon Credits purchase:  Supplier is Element 
Markets LLC, Houston, Texas. A reserve account is held with the Climate 
Action Reserve.  No new inventory was required in 2013.   

        
9.    Estimated sales in the future period, pounds of carbon: 

Carbon Offsets program closed in 2013. 
 
10.    Forecasted costs of Carbon Offsets per 500 pound carbon offset block: 
    Carbon Offsets program closed in 2013. 
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CERTIFICATE OF SERVICE 

 
 
 The undersigned hereby certifies that copies of the GoGreen Power and Carbon 
Offset Annual Informational Filing was electronically delivered or mailed, postage 
prepaid, in the United States Mail, this 17th day of March, 2014 to the following: 
 
 

Office of Utility Consumer Counselor 
115 W. Washington Street, Suite 1500 South 
Indianapolis, Indiana  46204 

 
 
 
       
      /S/ R.M.Glennon  

Robert M. Glennon, Atty. No. 8321-49 
 
 
 

Melanie D. Price, Atty. No. 21746-49 
Kelley A. Karn, Atty. No. 22417-29 
Duke Energy Business Services 
1000 East Main Street 
Plainfield, Indiana  46168 
(317) 838-6877 (telephone) 
(317) 838-1842 (facsimile) 
 
Robert M. Glennon, Atty. No. 8321-49 
Robert Glennon & Assoc., P.C. 
3697 N. Co. Rd. 500 E. 
Danville, Indiana 46122 
Telephone:  (317) 852-2723 
glennon@iquest.net 
 
Counsel for Duke Energy Indiana, Inc. 
 
 
 
  

 





GoGreen Indiana Marketing Plan 2013-2014   
 Attachment A 



Agenda 

 
� Program overview 
� 2013 Review  
� Sample Thank you letters 
� Sample E-Newsletters 

� 2014 Objectives 
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GoGreen Program Overview 

• How it works 
• Customers can purchase renewable energy credits on their monthly bill 
• Green block purchases are aggregated and used to purchase clean renewable 

energy from wind power generators in the region  
• Benefits 

• Helps offset traditional energy you use by adding the equivalent amount of 
clean energy to the power grid 

• Target Audience 
• Residential Customers in Duke Energy Indiana territory  

 
 



GoGreen Program Overview 

  
•  Customer Profile 

Traditionally, the largest responders have been: 
• Financially Secure Homeowners (16% DE customer base) 
• Financially Secure Traditionalists (12% DE customer base) 
• Mid-aged homeowners between 35 and 55 
• Most have at least some college education 
• Most hold management and white collar professions 
• Majority own a home in suburban area 

 
 



2013 Review 

� 2013 marketing 
 
� Current Subscribers 

� Thank you letters- 2/year 
� E-Newsletters- Quarterly  
� Survey- one time 

 
� New Prospects 

� Online Services Promo 
� State Landing Page ads 
� Bill Inserts- Sept, Nov 
� YouTube Advertising for Green Power video 

 

� Results 
� 226  new enrollments , achieved 150% of goal   
� 11% increase in new enrollments from 2012 
� 8% net increase in  overall customer participation   
� 105% increase in RECs supported 
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Thank you letter update 

6 



E-Newsletter 

7 



2014 Objectives 

8 

2014 Objectives: 
 
• Increase green power support for RECs   
• Integrate key messages:  

• Collective contributions make a difference   
• Reduced pricing of monthly blocks 

• Build customer loyalty 
• Explore new channels such as social media 
• New marketing campaign with new designs  
      to enhance customer experience 
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<<Current Date>>

<<First Name>> <<Last Name>>

<<Street Address>>  

<<City>>, <<State>> <<Zip Code>>

Thank you for your contribution to the solution! Since Duke Energy’s GoGreen Indiana program 

launched in 2006, you and other GoGreen customers in Indiana have collectively offset over 31,616 

tons of carbon dioxide emissions – that’s equivalent to taking 7,904 cars off the road. 

Since the program was implemented, GoGreen Indiana participants have supported approximately 

33,598,000 kilowatt-hours (kWh) of green energy through Green-e©�FHUWLÀHG�ZLQG�UHQHZDEOH�HQHUJ\�
credits (RECs). In 2013, participants have continued to support wind RECs in the region, making a 

positive impact on the environment and economy and furthering our commitment to renewable energy.

 

 Your support of Duke Energy’s GoGreen Indiana�EHQHÀWV�RXU�HQYLURQPHQW�LQ�VHYHUDO�ZD\V��

 � Advances the development of renewable, environmentally friendly energy sources

 � Reduces carbon dioxide emissions in the atmosphere

 � 'LYHUVLÀHV�WKH�HQHUJ\�VXSSO\�DQG�UHGXFHV�WKH�GHPDQG�IRU�IRVVLO�IXHO�JHQHUDWLRQ

Duke Energy’s GoGreen Indiana program now offers rates of $1 per 100-kWh block, making it  

more convenient and affordable than ever for you to support renewable energy and a better 

environment. Call us at 800.423.5401 to discuss increasing your block purchases today. And be  

sure to visit duke-energy.com/GoGreenIN to read more about the program.    

Here are some other ways you can help Duke Energy’s GoGreen Indiana program grow:

 � Refer a friend – Use the enclosed enrollment card to share our program with friends and family!

 � Opt in for green emails – To receive this communication by email, sign up for Online Services.  

  Simply visit duke-energy.com and click the “Need to Register?” link on the “Sign In” box.

 � Green-up more of your energy by adding additional blocks to your monthly purchase.

We appreciate your continued support of renewable energy. Please do not hesitate to contact me at 

gogreenpower@duke-energy.com if you have questions or comments regarding the GoGreen program.

Sincerely,

Christine Smith, GoGreen Program Manager

Duke Energy 
1000 East Main Street 
3ODLQÀHOG�,1�������

©2013 Duke Energy Corporation 130435  8/13

Printed on 10% post-consumer recycled stock.

www.duke-energy.com





Dec. 5, 2012

>À�UVWQDPH@�>ODVWQDPH@
>DGGUHVV�@
>DGGUHVV�@
>FLW\@��>67@�>=,3@

Thank you for your contribution to the solution!�6LQFH�'XNH�(QHUJ\·V�GoGreen Indiana SURJUDP�ODXQFKHG�
LQ�������ZH�DUH�KDSS\�WR�VD\�RXU�FXVWRPHUV�LQ�,QGLDQD�KDYH�FROOHFWLYHO\�VXSSRUWHG�DSSUR[LPDWHO\�
�����������NLORZDWW�KRXUV��N:K��RI�JUHHQ�HQHUJ\�WKURXJK�*UHHQ�H©�FHUWLÀ�HG�ZLQG�UHQHZDEOH�HQHUJ\�FUHGLWV�
�5(&V���,Q�������SDUWLFLSDQWV�FRQWLQXH�WR�VXSSRUW�ZLQG�5(&V�LQ�WKH�UHJLRQ��PDNLQJ�D�SRVLWLYH�LPSDFW�RQ�WKH�
HQYLURQPHQW�DQG�HFRQRP\�DQG�IXUWKHULQJ�RXU�FRPPLWPHQW�WR�UHQHZDEOH�HQHUJ\�JHQHUDWLRQ�

6LQFH�LPSOHPHQWLQJ�'XNH�(QHUJ\·V�GoGreen Indiana�SURJUDP��WKH�DFWLRQV�RI�DOO�,QGLDQD�SDUWLFLSDQWV�KDYH�
RIIVHW�DSSUR[LPDWHO\��������WRQV�RI�FDUERQ�GLR[LGH�HPLVVLRQV��$FFRUGLQJ�WR�WKH�(QYLURQPHQWDO�3URWHFWLRQ�
$JHQF\��WKDW·V�HTXLYDOHQW�WR�WKH�&2

2
�HPLVVLRQV�UHVXOWLQJ�IURP�FRQVXPLQJ�����������JDOORQV�RI�JDVROLQH��

:H�DUH�SOHDVHG�WR�LQIRUP�\RX�WKDW��HIIHFWLYH�)HE������������WKH�UDWH�IRU�'XNH�(QHUJ\·V�GoGreen Indiana 

SURJUDP�ZLOO�EH�UHGXFHG�IURP����SHU�����N:K�EORFN�WR����SHU�EORFN���7KH�WZR�EORFN�PLQLPXP�UHTXLUHPHQW�
UHPDLQV�LQ�HIIHFW���:H�ZLOO�FRQWLQXH�\RXU�FXUUHQW�PRQWKO\�GROODU�FRQWULEXWLRQ�²�ZLWK�QR�FKDQJH�WR�\RXU�'XNH�
(QHUJ\�ELOO�²�DQG�GRXEOH�WKH�QXPEHU�RI�EORFNV�\RX�SXUFKDVH�PRQWKO\��That doubles your impact in creating 
more renewable energy and a better environment at no additional cost to you!�2U��\RX�PD\�RSW�WR�NHHS�
\RXU�FXUUHQW�QXPEHU�RI�SXUFKDVHG�EORFNV�DW�WKH�QHZ�UHGXFHG�PRQWKO\�UDWH�RI����SHU�EORFN�E\�FRQWDFWLQJ�XV�
DW��������������E\�-DQ�����������* 

:H�DSSUHFLDWH�\RXU�FRQWLQXHG�VXSSRUW�RI�UHQHZDEOH�HQHUJ\��3OHDVH�GR�QRW�KHVLWDWH�WR�FRQWDFW�PH�DW�
GoGreenPower@duke-energy.com�LI�\RX�KDYH�TXHVWLRQV�RU�FRPPHQWV�UHJDUGLQJ�WKH�SURJUDP�

6LQFHUHO\�
 

&KULVW\�6PLWK
*R*UHHQ�3URJUDP�0DQDJHU


�<RX�0867�FRQWDFW�XV�E\�-DQ������������LI�\RX�GR�QRW�ZDQW�WR�DXWRPDWLFDOO\�FRQWLQXH�\RXU�FXUUHQW�PRQWKO\�FRQWULEXWLRQ�DQG�GRXEOH�
WKH�QXPEHU�RI�EORFNV�\RX�SXUFKDVH��HIIHFWLYH�)HE�����������

3ULQWHG�RQ�����SRVW�FRQVXPHU�UHF\FOHG�VWRFN��3DSHU�FRPHV�IURP�D�ZHOO�PDQDJHG�IRUHVW�
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